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Florida peach OPPORTUNITY

e FDACS Specialty Crop Block Grant

e Funded in 2010 to conduct resea
and production costs in Florj n

uit industry

oBeginﬁ ning...

establishment

Florida peach orchard

e Current available budgets do not accurately
represent Florida production
* Middle Georgia
» Southeastern Consortium > MS, AL, LA, TX, AR & GA
e Key areas:
* Tree expense
* Revenue

Florida tree fresh peach ~5x national fresh peach
40¢/Ib. vs. $2.00/1b.

* MARKETING
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Florida 2011 peach grower survey

RESULTS

Reported 2011 Florida peach acreage
(n=27)

Average
% of Acres | acres/farm

Peach Acreage Owned 76% 17.6

Peach Acreage Leased 154 24% 5.7
Total Peach Acreage 630 100% 23.3

e Estimated 900 acres
e In 2012 - 150+ acres planted
e 50-200 acre groves
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Reported 2011 Florida peach
preferred varieties (n=27)

Preferred Florida Peach Varieties

UFSun Flordaprince
TropicBeauty Flordaglo
UFOne UFBeauty

* 2012 — UFBest available

Reported 2011 Florida peach
marketing channels (n=13)

Number of % of “Very
Market Channel respondents respondents | Satisfied”

Cooperatlve 38% 100%

Broker / Wholesaler 2 15% 50%
Direct-to-Final Consumer 9 69% 78%
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Reported 2011 Florida peach
technologies (h=27)

| ey o
Technology respondents | respondents
24 B9%

12 44%
10 37%

Florida 2011 peach gro survey




Florida peach planning budgets

Variable Return Return
Costs above above

(VC) per VC per | TC acre
acre acre

e | == $--- $/acre $/1b. $/acre  $lacre
1 $4,337 $723 $5,060 ----- -$4,337 -$723
2 $2,771 $832 $3,602 $2.07 -$596 -$1,427
3 $3,466 $1,086 $4,552 $0.78 $3,784 $2,698
4 $3,956 $1,267 $5,223 $0.60 $6,919 $5,652

Yields: YR2 12lbs/tree, YR3 40 lbs/tree, YR4 60 |bs/tree
75% packout

$1.25 grower price

FC - 5% gross receipts management charge

Flori 1a p ¢ ~» ~VHAT-'FS ’>.Analy sis YR4

SALES TOTAL COMMERCIAL YIELDS

20 40 60 80

0.50 -$2,332 -$566 -$547 $341

0.75 -$1,633 -$57 $1,519 $3,096
1.00 -$944 $1,321 $3,586 $5,851
1.25 -$255 $3,784 $5,652 $8,606
1.50 $433 $4,076 $7,718 $11,361
1.75 $1,122 $5,453 $9,784 $14,116
2.00 $1,811 $6,831 $11,851 $16,871

e Returns above Total Costs (TC) per acre
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2011 Florida peach grower survey

e Keep in touch with specialists
e New varieties
e Staggered production

e Planned technological investment
* Freeze protection (33%)
e Overhead irrigation (11%)
* Plant leaf analysis (11%)

e Crop insurance (77%)

e Minimal leverage of land & establishment costs (80%)

Reported research goal priorities?

How MucH PRIORITY, IF ANY, SHOULD EACH GOAL HAVE FOR FUTURE RESEARCH PRIORITIES?

|

|4 GOVERNMENT REGULATIONS
i LABOR REGULATIONS

4 WeeD CONTROL

1 FOOD SAFETY REGULATIONS
1 CrRoP INSURANCE

& ConNsumeR DEMAND

W InsecT CONTROL

M OTHER (FERTILIZATION, DISEASE, VARIETIES)

Low PRIORITY | MEDIUM PRIORITY | | HIGH PRIORITY
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Florida peach marketing
Va
U.S. total and utilized production, all peach,
1980-2010, USDA-NASS
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\
U.S. monthly average grower price received, fresh
peach, May-July, 1980-2010, USDA-NASS
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U.S. average retail price, fresh peach, Oct.
2007 - Dec. 2011, USDA-NASS
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/
Southeastern U.S. average retail price, fresh

peach, Oct. 2007 - Dec. 2011, USDA-NASS
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Va
U.S. average weekly retail price, fresh peach,

April 1 - June 30, 2011, USDA-NASS
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Direct marketing motivation

Illustration of farm share and components of the marketing bill for U.S. retail food products
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Farm value Markonng bill

\

Soarces: ERS; Agricultural & Food Policy Center, Texas ARM Univarsity

“Local food syste ms uror
for Amernica: w hen we
create opportunities fm
fm»m( rs and ranchers,
Jentire nation reaps

fﬂn benefit.”

- President Barack Obama

5/3/2012
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Direct marketing motivation

USDA Economic Research Service —
Report #128, November 2011

«“Marketing of |

< “Despite increased production and consumer interest,
locally grown food accounts for a small segment of U.S.
agriculture. For local foods production to continue to
grow, marketing channels and supply chain
infrastructure must deepen.”

a4 N

7
MARKETPMAKER

Linking Agricultural Markets

» National Map » What's New in MarketMaker? » Newsletters » About MarketMaker » ContactUs

MarketMaker National Network MARKET@
1 WHAT'S NEW

MARKET@PPLACE
boy Lsoll

P EFRUM

MARKET@

~*®BL0G

tool by ammap.com

/Free web-based resource

Allows users (producers &
buyers) to update individual
data & search all data

I Live MarketMaker Sites

Maps potential markets

In-Progress MarketMaker Sites

Maps and provides profiles
\ of food related businesses

5/3/2012
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FLoripa
MARKET{PMAKER"

HOME | SEARCH | RESOURCES | HELP | ABOUTUS | CONTACTUS | LOGIN

Farmers, Fisheries, & Businesses

Famer/Rancher

@A 0O 50

miles of Zip

Business Spotlight
Leverock's

Wanting some fresh seafood
and a great aimosphere stop by
Leverock's in New Port Richey
More than 50 years ago, Johnny Leverock won an
oyster bedin a card game. Thus he started Leverock's
Oyster Bar, a thriving sealood reasturant in a former
gas station

Learn More

Marketiaker is inmany | ¢

states across the U.S. \\

Select a state below to

travel to its site. \*

SelectA State -

ey w——r—

Happening Now

Buy & Sell Forum

10 Listings

Blueberries in season

National MarketMaker MarketMaker Blog

Intraducing The Know Your Farmer Know Your Food

s
Mar 1, 2012 - The Know Your Farmer, Know Your
Food (KYF) Compass...
2012 USDA Ag Outiook Forum
Feb 2, 2012 - USDA Warks 150th Anniversary in 2012
By S. Matteson Agriculture.

5

i
0Oct 21, 2011 - Do you have excess produce thatis
edible and nutritious.

¢%> UF i

FARM CREDIT

69 Listings

Latest Posting (Looking To Selk: Fruit)

ister, at no cost, to help others find your
55, 1o Keep your information updaled, and (o
pate in the Buy & Sell Forum.

*

6 Listings 0Listings 1 Listing

View All Advertisements

Taste of Florida
Scott's Zellwood
Triple-Sweet Gourmet Corn

Soakin water for 10 minutes
and then toss on grill for 15
minutes for some of the best cornl

Learn More

sustainable UF

Frorma

MARKETPMAKER® 'ome!SeachiRagistst| GontactUs | s Map | Natonal Portal| Privacy Polly and Disclaimer | Admin

University of Florida

Frorma

MARKETAPMAKER"

Business Search

HOME | SEARCH | RESOURCES | HELP | ABOUT US | CONTACTUS |

|| Farmen/Rancher
Fruits & Nuts
V] Peas

ches

Nut Product Type
Product Attributes -
Producer Verified
Product Attributes - 3rd
Party Certified/Verified

Bamibac ™ Tallirassee~ — — — — oy o
iy - ° Q
o Oestn ' “gpanama City.

)
Ocala Beach
° [

Springs

[iap data ©2012 - Terms of Use

Begin New Business Search

Select a Subcategory:
* | No Attributes

e «

Q Deltona;
Q Titusvile

Port St Lucie

Spring Hil ©
o Orlando
Tampagl) ©Lakeland O Paim Bay
Florida
Sarasola © Port
Charlotte

SUPeC O West Paim
Cape Coral 0¥ Lehigh Acres Beach
o

Fort
Sorny, Weston Q) e dale
Miapy Q@

nco‘-;ék Homéstead N,%,.u

The
Banamas.

Business Results

Search By:
FL Statewide ~ Florida

Shovi g page [Egor 1 IERIE

Results/Page: 50 -~ Sort byyRegistered Member +
Harris Farm
Keystone Heights

High Springs Orchard & Bakery
High Springs, Florida 4 &

E Hydro Harvest Farms
Ruskin, Florida 2 @&

Mid Florida Citrus Foundation
Tavares, Florida

Old City Rootstocks
Saint Augustine Beach, Florida 4

‘Saint Mguétiﬁe, Florida £ &

The Family Garden Organic Farm
Bell, Florida £ @&

?
?
?
?
?
?

Jump to: All v Search By: Business Name

Pregistered Phiot Registered E-mail ©web sits.

5/3/2012
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Market Resear

=)  Demograp

© Food Preferences ~ [¥] 80% ~ Layer Transparency Ratio

h!ype: Average Fruits & VBgEtZDlBS at Home B> 0-523.46
State ~ Select New State 523.65-617.29
: Florida 617.4-725.24
725.51 - 947.21
948.29 - 3093.76

Total Population
Population Density (per sq.

mi.) 275

6,341,121

Census Profile

15,593,328 18,917,6

S

Population 19 to 24 years 1,122,612 1,649,653
Population 25 to 34 years 2,063,668 2,306,256
Population 35 to 54 years 4,600,754 5,095,232
Population 55 to 69 years 2,284 276 3,345517
Population 70 years and over 2,075,947 2,502,230
|=) By Household Type
Total Family Households 4,238,409 4,882 667
Total married couple families 3,242,027
Total married couple fam. w/
chidmn. < 18 yrs. ’ 1,260,336
Total nonfamily households 416,338
Total One Person Households 1,686,374
=) By Race
White 12,463,302 14,115,506
Black 2,312,105 2,902,619
Asian 264,377 423,678
:‘::nw:;amu and Pacific 5812 13,631
Other Race 472,333 812,603
2 or More Races 409,021 571,322

""MARKETADM AKE R”

Home>Details

Farmer/Rancher>Fruits & Nuts>Fruit Product Type>Peaches
The Family Garden Organic Farm

2440 SW 32nd Place
Bell, Florida, 32619

(opens in a new window)
Phone : (352) 214-5871
Contact: Jordan Brown
Last Updated: Jul 7, 2011

HOME | SEARCH | RESOURCES | HELP | ABOUTUS | CONTACTUS | LOG M

“We are a small family farm in
orth Central Florida...We offer
wholesale delivery to
Gainesville three times a week.
With advance notice we can
grow to your specifications.”

Farmer/Rancher

Fruits & Nuts

Fruit Product Type
Blackberries, Cantaloupe, Peaches, Strawberries, Watermelon
Nut Product Type
Pecans
Product Attributes - 3rd Party Certified Verified
Organic (Certified) (Certifying Party: QCS)
Product Forms
Fresh
Methods of Sale
Community Supported Agriculture (CSA), Delivery, Farmers Market, On Farm Sales, Wholesale
Herbs

Herb Product Type

Basi, Cilantro, Parsiey, Rosemary, Other: hoja de aguacate
Product Atiributes - 3rd Party Certified Verified

Organic (Ceriified) (Certifying Party: QCS)
Product Forms

Fresh

Methods of Sale

Community Supported Agriculture (CSA), Delivery, Farmers Market, On Farm Sales, Wholesale
Vegetables

Vegetable Product Type
Beans (Snap), Beets, Bok Choy, Broccoli, Cabbage, Carrots, Cauliflower, Chard (Swiss), Collards, Corn
(Sweer), Eggplant, Greens (Turnip), Kale, Leeks, Lettuce, Onions (Green, Sweet), Peas (English,
Souibeca Decoes (Fall Hoh Spicach Scusch (licte Tomsiis Tomein

012 Google - Terms of Use

Ve are 8 small famiy farm in North Central Florida. We offer

Certified Organic frut and vegetables and truely n sised
i we deivery

times a week Wih advance notice we can grow 10 your

specifications.

Connections
No connections. yet.

Industry Affiliations

Mo affiiations yet
Find us on
Facebook
Buy & Sell tings
Mo Buy & Sell Forum ads yet

5/3/2012
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‘Welcome! The Family Garden is a Certified Organic WI%TX/VW7

vegetable and fruit fam in Gilchrist County, Florida. By [f [cmschiee |
Gods provision my family and I came to our small farm
in 2006. Without even doing much res earch we ended

up in what folks call "the good land”, an area of fertle

sandy loam soi, rare in Florida.

Though the landis good, the work is hard. but honest.

e e e, “Our certified organic
and wit exploiting the who care for your .
sl . produce is marketed both

through a wholesale broker and locally to stores and a
community supported agriculture program (CSA) at
The University of Florida in Gainesville.

through a wholesale broker

and locally to stores and a
community-supported

agriculture program (CSA)...

Please look over our site to leam more about the CSA
atUF.

”

Foodsearcher.com

FLoriDA

MARKET"MAKEHH
Welcome to MarketMaker Mobile!

Use this application to find farmers,
fisheries, and other food industry
businesses near you,

 Search by Business Type |

| Search by Business Name

Change Location

& & UFpisRi
() Fresh :

FARM CREDIT
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Florida Market Maker
fl.marketmaker.uiuc.edu

Kim Morgan
morgan@agecon.msstate.edu
Tweet me @morgankiml
www.extension.org/blueberries

DRAFT

5/3/2012
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