
Marketing Florida Peaches



2019-2021 Specialty Crop Block Grant

• Administered by FDACS

• Goals
• To increase awareness of  the Florida 

peach industry to both retail buyers and 
consumers

• To increase the sales of  Florida peaches

• Overall direction provided by Peach 
Advisory Group

• In collaboration with “Fresh From 
Florida”

• Coordination of  circular advertising and 
retail media

• Development of  print ads

• Social Media



Trade Ads to Retail Buyers

• Produce News – 3 ads

• The Packer – 3 ads

• The Packer – 1 Spadia ad



Print Ad Numbers

• Produce News – February 1, 2021

• 16,508 print subscribers

The Packer – March 1, 2021

17,387 print subscribers 



The Packer Spadia

• Appeared on outside of  February 1 
issue of  The Packer

• Features handling suggestions for 
retailers, talk points, and contact 
information

• Florida Peaches and “Fresh From 
Florida” logos – good co-branding



The Packer Spadia
February 1, 2021



Circular Advertising and Displays

• No sampling during the 2021 Florida 
peach season

• Original agreements with eight retailers 
for a total of  667 locations

• Double-sided 22” x 28” posters 
created

• 90 distributed to three retailers* 

• *Detwiler’s Farm Market
• *Hitchcock’s Markets
• Lowes Foods
• *Lund Food Holdings
• Sprouts Farmers Market
• The Fresh Market
• Walmart
• Winn-Dixie



New Peach POP

• Requested by three retailers

• Double-sided

• 22” x 28” in size

• Availability to other retailers/shippers by request



Lund Food Holdings

Week of  April 22-28, 2021



Hitchcock’s Markets

Week of  April 21-27, 2021



The Fresh Market 
Orlando

• 2021 agreement to promote 
Florida peaches throughout all 
46 Florida stores

• Small display at Mills/50 
neighborhood of  Orlando

• 3-pound box pricing - $6.99



Publix

• Display in Lakeland area 
showcasing local product

• Pricing is $3.99/pound in tote bag



Winn-Dixie

• Week of  April 28-May 4, 2021



Walmart Digital Promotion



Walmart Video

Created by the “Fresh From Florida” team
https://spaces.hightail.com/space/zpzZHT6Y6z/files/fi-f7f9e0f1-47bb-462f-9662-1ef46ae4aba2/fv-8bb40352-4c5e-4fcd-afc2-e4ddf91aff1d/FFFTK%20Peaches%20-%20Walmart%2030.mp4

https://spaces.hightail.com/space/zpzZHT6Y6z/files/fi-f7f9e0f1-47bb-462f-9662-1ef46ae4aba2/fv-8bb40352-4c5e-4fcd-afc2-e4ddf91aff1d/FFFTK%20Peaches%20-%20Walmart%2030.mp4


“Fresh From Florida” Social Media



“Fresh From Florida” 
Recipe Development

• The FDACS culinary team developed recipes 
in April in the “Fresh From Florida” kitchen

• Savory, sweet, raw, and cooked



Florida Peaches 
Facebook Page
(2020 Results)

• Follow us @FLPeaches

• 34,163 Followers

• 121 posts 

• 1,071,959 Impressions

• 67,369 Engagements/Interactions

• 12,951 Clicks



Sonia.Tighe@FFVA.com

Melissa.Hunt@FDACS.gov
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