


Division of Marketing and Development

Mission Statement
To connect consumers to Florida-grown products to

champion Florida's agricultural economy. \\ | //

Vision Statement

To be recognized as the most trusted brand of agricultural
products in the global market.

Fresh From Florida

Established by the Florida Legislature in 1990, the "Fresh
From Florida" program provides Florida's agriculture
industry with results-oriented marketing solutions. Under
the "Fresh From Florida" brand, programs are developed
to assist Florida growers and producers to raise awareness
and promote the sale of Florida commodities.




Consumer Advertising

e Build brand awareness and increase sales of
Florida commodities

e Timing: November — June

e Target audience: Women 25-54

e Multimedia: Radio, TV, Print, Digital, Social,
Online Shopping, Coupon Apps




Digital Media
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Social Media

Facebook, Twitter, Instagram, Pinterest
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Set the mood with
It's Florida peach season strawberries Try these tasty recipes

It’s Florida pepper season

Stick with Florida celery




Try these tasty recipes, aither today or tomato.

Thia fres Freeh From Florda Clul gives you
direct socess bo Chaf Jusbin and Chee Eridget for
Bl R Cokine Frads.

Are there

leFerE“t Save your favorite Fresh From Florida recipes in
ways ko cook one place. Join the Fresh From Florida Club

peppers?

It’s Florida blueberry season

Hatva coobing quastions?

#sk our chafs

Try these sweot recipes. They'll freshen up any meal.
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It's Florida watermelon season Organize your recipes

It's frea!




Farmer Selfie Videos

facebook / twitter / instagram
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Online Shopping & Coupon Apps
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Any Brand Florida Sweet Corn M

$0.25 back

Any Brard Alorida Swaat Comy, any vanety, any size

Tl us whart yom thirk

Details

i May be redeessd up 1o 5 limi par recipl

OHfer walld con Aryy Brand Flovids Sweet Comn for any vanety,
&y .

Cifter must be added bo your kst o get cash back

B Available at Walmart
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Also available at:




Online Shopping - InStacart

Results:
e 45 million impressions S3 . 7 m
(8.1 million previous year)

* Sales: $3.7 million
(5850,000+ sales previous year)

¥instacart

S850k



We are home to Chef Justin, who’s been an important part of the division’s mission for the
last 16 years. He promotes healthy eating habits, food safety practices, and raises
awareness of Fresh From Florida through events and other promotions.







Recipe Development

Chef Justin works with producers to create recipes featuring their products.

Looking for a recipe with wine? Try these!



https://www.followfreshfromflorida.com/recipes/double-cut-florida-beef-ribeye-steak-with-red-wine-onions-and-arugula-salad

Fresh From Florida Social Media &
Loya Ity CI u b Members can also opt-in to the monthly Fresh From Florida

newsletter, where Chef Justin provides tips and tricks on using
Florida products at home. Currently, we have over 130,000
newsletter subscribers.

FRESH! VIDEO
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Need a chef on call?

Florida Endive Recipes
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In 2016, we began adding paid advertising
on social media. These efforts have
increased over the years as have our
followers and awareness of the brand, the
website and the loyalty program. Today, we
have a following of over half a million.

In 2016
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Create menus,
save recipes, ask
our chef question
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The Fresh From Florida Club is
FrgSh free. There's so much to

‘“_,f.— Florida.  explore, youti never run out of
- fresh ideas,

* For giveaways include address

First Name Last Name
E-mail Address
Password Confirm Password

Confirm Password

Mobile Number
Address

City

State

FL

Zip Code

CREATE ACCOUNT

Already have an account? Login

Privacy Policy

Maintain the Fresh From Florida brand website
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We have an amazing assortment of Fruit, vegetables,
meat, seafood and other products, right here in Florida.

So, next time you're at the grocery store, choose "Fresh From Florida.” Not only are you getting
locally grown food that's fresher, you're also helping support Florida farmers.

FollowFreshFromFlorida.com




Our current website was created in 2019 and provides consumers with seasonal availability
information, fresh recipes, insight on Florida’s farmers, and a map of agritourism across the
state.
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Retail
Fresh From Florida

100+ Retail partners

35 states and 22 countries
78 commodities featured

Key areas — FL, Domestic U.S., Canada, the Caribbean, Central
America, Europe, & Asia

Activities include in-store displays, sampling, circular ads,
social media, & more.
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Retail — Domestic and International

Activities include weekly circular ads, in-store
displays, & social media.

Fresh Attitude R
Spring Mix* @500
o aadt it

Vine-Ripe
Tomatoes* .99»-

Fio Satads and Sandwiches

Bagged
Green Beans

Flords-Geom, Great bor Casseroles, 1.1 bag
SURPRISINGLY LOW PRICE

Zucchini N
or Yellow Squash Tray
Florida-Grown, 24-a2 piy

SAVE UP TO 1.00

-
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Publix Sweet 5
Red Potatoes® 299 Corn* @200
Florida-Grown, Great for Potato Saisd, 5.0 bag Flrkda-Geown, Yellow, White, or Bi-Cokr Varietes, 6ach

SAVE UP TO 2.00 SAVEUP T0 1.95 0N 5




Industry Trade Events
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Industry Print Ads, Features and
Advertorials

[ D e FLomA sPRmG FRODUCE

Florida's growers help feed the nation

Sweet Flonda
Blueberrles

Florida Fall Produce « nmnrmnml
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Retailers around the world depend on
Florida's farmers to supply high-quality produce. Retailers around the world depend on
[ ———— Florida’s farmers to supply high-quality produce.
Forida Dearimen of Agrieulars andCo wees
Whitney LU@FOACS g0 | (850) 8177350 | FOACS g0u Forinformationon sourcing Florda products,contactthe
ForésDearimentof Aictrs and avsmrSeies
Whitney.Lott@FDACS.gov | (850) 647-7330 | FOACS.gov
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Research - Reports

e Weekly Reports
e Annual Report
e Special Reports

Market Shares of Current Top 3 Commodities Supplied to the US

Current Week 2022 Compared to Same Week in 2021

Avocados
2022 Week 30 2021 Week 30
CALIFORNIA GALIFORNIA
11.06% COLOMBIA @ COLOMBIA @
DOMINIGAN REPUBLIC DOMINIGAN REPUBLIC
FLORIDA @ FLORIDA @
JAMAICA @ JAMAICA @
MEXICO @ MEXICO @
NEW ZEALAND @ NEW ZEALAND @
PERU @ PERU @

Mexico is currently the largest producer of avocados for the US market week 30 of this year, providing 42.74% market share
and 64.75% market share during the same week in 2021. Florida supplied 2.87% and 2.36% respectively.

FLORIDA

AGRICULTURE
BY THE NUMBERS

2020

S50

5161 5356

2011

STRAWBERRIES

Strawberries
Value of Production in Florida
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Surveys

;
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Q36 Do you recall ever T
seeing the following logo? @

Florida,

FDACS - Division of Marketing and
Development

Bureau of Strategic Development

Chiet. Dar Sleep

Sumervisor: Jashua Jahnzon

Analysis: Annese Metsan

Q39 How important is purchasing locally grown fresh produce? 1,205 Responses

B Extremely important B Important

Florida Consumer Trends 2020-2021
Fresh From Florida Logo Recall

Q43 Are you willngtopay ¥ +
more for fresh produce grown in
Florida? 1,205 Responses

Q37 Where do you recall seeing the Fresh From Florida logo? @

Fooa Paciage Love! [ -
Supermarket Flyer o Cirelar Ad [ N : -
Supermarket Website [ :::<
Television [ ::*
"Fresh From Florida” Websit= [ : -
Point of Purchase Signag= or Bin [IINEGEGEEE 23
Social Media Sit= [N '
Grocery Cart= [N 1%
Coupons [ 11
Community Event or Festival [ &%
Magazine [N 5%
Produet Sampiing Events [ 7
Sports Event [ 2%
cther ] 2%

Q38 On what product did you see the Fresh From Florida logo? @
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88Y seafood

tomato

sweet o
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Fresh From Florida Brand

Logo Awareness is 88%

9 out of 10 consumers are more likely to buy a product labeled “Fresh From Florida”

Nl 2
— \1/ -
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Fresh == Florida. i
Flérid Elorda.
d. MUSCADINES




Industry Membership Program

Paid Membership $50/year:
Producer, u-pick, broker,
shipper, distributor, packer,
wholesaler and allied member

Non-Paid Membership:
Nonprofit/educational, retailer,
farmers market, roadside
produce stand, garden center,
restaurant and
seafood/aquaculture

https://www.fdacs.gov/Agriculture-
Industry/Fresh-From-Florida-Industry-

Membership

Use of widely recognized “Fresh From Florida” logo

Opportunity to participate in the Logo Incentive Program (see guidelines)
Choice of customized “Fresh From Florida” business signage

Graphic design services for logo development

Training and technical assistance on marketing, exporting, and grants
Monthly email newsletter with industry updates and member opportunities
Point-of-purchase materials to display with Florida grown products
Discounted industry tradeshow participation opportunities

Co-op advertising and promotion opportunities

Trade lead opportunities from industry tradeshows/retailers/etc.
Subscription to the “Fresh From Florida” annual magazine

Discounted advertising rates for “Fresh From Florida” magazine

Paid
[ ]
[ ]

Non-Paid



https://www.fdacs.gov/Agriculture-Industry/Fresh-From-Florida-Industry-Membership
https://www.fdacs.gov/Agriculture-Industry/Fresh-From-Florida-Industry-Membership
https://www.fdacs.gov/Agriculture-Industry/Fresh-From-Florida-Industry-Membership

Logo Incentive Program

For eligible “Fresh From Florida” paid members, we reimburse 50% of printing costs up to
$1,500 to include logo on packaging. Minimum quantity of 1,000 printed.




Fresh From Florida
1 \}..'..{/,_
Membership Resources 0 Fresh

==Florida.

NEWSLETTER

Fresh From Florida

* Marketing opportunities
Logo Incentive Program Webinar

L 11 G March 29, 2022 - 2:00-2:30 p.m. EST
L T
. M o n t h I n e W S I e tt e r 0 C ‘1 y r 0\\’ 1] Learn more about the "Fresh From Florida" Logo Incentive Program and
application process. Join the "Fresh From Florida™ team for a free infermational

webinar.

The "Fresh From Florida” Logo Incenfive program offers a reimbursement of
50% up $1,500 on qualified packaging featuring the "Fresh From Florida” logo.

For more information and to register. email Melissa. Hunl@FDACS. gov.

* Signhage

Logo Incentive Program
Flﬁli:la Now Accepting Applications

. . .
[ ] G ra h I C d e S I n S e rv I C e S The “Fresh From Florida’ Logo Incentive Program is accepting applications through April 30, 2022
Packaging printed between July 1, 2021 and April 30, 2022 can be submitted for a reimbursement of 50% of

printing costs up to $1,500. Qualifying vehicle wraps may be reimbursed for 50% of costs up to $500.

For program details visit our website or confact Emily Hetherington at Emily Hetherington@FDACS gov or
(850) 617-7281

* Agritourism directory listing

and more!

Howard Johnson Bloom counts help ﬁ They help project §
Astin Farms project volumes.

055 TAE SEASON fob
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Certified Florida Farm Winery

*Produce and sell less than 250,000 gallons of wine annually of which 60% of
the wine produced is made from state agricultural products

*Maintain an operating vineyard with a minimum of 5 acres of owned or
managed land in Florida that produces commodities used in the production
of wine

*Be open to the public for tours, tastings and sales at least 30 hours each
week

*Apply to FDACS for:
* Certification
* Annual recertification

* https://www.fdacs.gov/Agriculture-Industry/Certified-Florida-Farm-Wineries-and-
Vineyards



https://www.fdacs.gov/Agriculture-Industry/Certified-Florida-Farm-Wineries-and-Vineyards
https://www.fdacs.gov/Agriculture-Industry/Certified-Florida-Farm-Wineries-and-Vineyards

Certified
Florida Farm
Wineries
\YETe

Listing includes
Winery Name

Phone Number
Website

Updated annually

&

~ Certified Florida Farm Wineries
= _

Bunker Hill Vineyard & Winery
 Duette

(941) 776-0418
BunkerHillVineyard.com

Chautauqua Vineyards & Winery

Defuniak Springs
(850) 892-5887
ChautauguaWinery.com

Emerald Coast Wine Cellars
Miramar Beach

(850 B37-9500
EmeraldCoastWineCellars.com

Flagler Beachfront Winery
Flagler Beach

(386) 6334950
FlaglerBeachfrontWinery com

Florida Orange Groves
St. Petersburg

(727) 3474025
FloridaWine.com

Island Grove Wine Company
Hawthorne

(352) 481-9463
IslandGroveWineCompany.com

Keys' Meads, LLC.
Key Largo

(350) 204-4598
KeysMeads.com

(800) 7689463
LakeridgeWinery.com

o Masaryk Winery

Masaryktown
(352) 308-0110
MasarykWines. com

0ld Oaks Vineyard
(10] iy

(850) 547-2254 ]
Facebook.com/Old0aksVineyard

@  sen Sebastian Winery

St. Augustine
(904) 826-1595
‘SanSebastianWinery.com

@  Schnebly Rediand's Winery

Homestead
(305) 242-1224
SchneblyWinery.com

@  secret Gardens Winery & Farm

Sebring
(863) 414-4618
SecretGardensWinery.com

|

Sparacia Witherell Family

Winery & Vinéyards
(352) 6508466 i
SparaciaWitherellFamilyWinery.com

Strong Tower Vineyards
Spring Hill

(352) 799-7612
StrongTowerVineyard.com

Summer Crush Vineyard & Winery

Ft. Pierce

(772) 460-0500
SummerCrushWine.com

The Vineyards at Black Willow
Mims

(321) 684-9402
TheVineyardsatBlackWillow.com

True Blue Winery
Davenport

(883) 419-4400
TrueBlugWinery.com

‘on this map are Certified

 Florida Farm Wineries.

For more information
about viticulture in Florida,
as well as alist of other

| vineyards and wineries

in the state, visit




Viticulture

Advisory
Council

*Appointed by the Commissioner of Agriculture
* Eight members
* Two-year terms

*Provide recommendations to the Commissioner on
viticulture research, promotion, education and revisions to
the State Viticulture Plan

*Current VAC Roster
* Agricultural Advisory Council —Jeanne Burgess
* Florida Wine and Grape Growers Association — Lou Kavouras
* UF - Dr. Ali Sarkhosh
* FAMU - Dr. Violeta Tsolova
* Processed Foods — George Cowie
* Winery — Gary Cox
* Nursery — J.R. Newbold
* Fresh Fruit — Phil McKinnie

Chapter 599, Florida Statutes



http://www.leg.state.fl.us/statutes/index.cfm?App_mode=Display_Statute&URL=0500-0599/0599/0599.html

50% of wine excise tax is collected for use by the VAC
to fund research and promotion

o A portion of this money is available to Certified Florida
Viticulture Farm Wineries through two reimbursement programs

Tr u St F u n d Promotional Reimbursement Program Harvest Festival Reimbursement Program

*$450,000 ©$42,500
eIncludes $6,000 for FAMU Harvest Festival

Research Grant Funding

Council votes during April/May meeting
Researchers submit proposals to VACby .50 000 for 2022-2023

March 15 annually +$255,000 for 2023-2024




Promotional
Reimbursement

Program
2022-2023

*Available to Certified Florida Farm Wineries

*First five years of participation
* Reimbursed GREATER of:
10% of annual excise tax contributions July 2021-June 2022
OR
60% of advertising and promotion cost incurred April 1, 2022 — March 31, 2023

*After five years of participation
* Reimbursed LESSER of:

50% of annual excise tax contributions July 2021-June 2022
OR
60% of advertising and promotion cost incurred April 1, 2022 — March 31, 2023

*Pre-applications due September 30, 2022

°Final applications and supporting documents were due May
1, 2023

¢ $450,000 allocated
* Eight wineries participated
* VAC meets May 23, 2023, to review submissions

*VAC is modifying parameters of the program for 2023-2024
* Stay tuned for more information!



Harvest Festival Reimbursement
Program

*Florida Certified Farm Wineries
* Manufacture and sell wine taxed for the Viticulture Trust Fund
* A minimum of 60% of the wine must be made with Florida agricultural products

*U-Pick Vineyards
* Must have a minimum of five acres of producing vines
* Must offer scheduled hours of operation and supervised harvest practices

*Processing Facilities
* Process over six tons of product or 1,000 gallons of juice

Applications due May — October, at least 30 days before event

Reimbursed $2 per visitor
OR

Reimbursed 25% of Sales



IN SEASON RECIPES OUR CHEF FLORIDA FARMERS GARDENING AGRITOURISM
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We have an amazing assortment of Fruit, vegetables,
meat, seafood and other products right here in Florida.

So, next time you're at the grocery store, choose "Fresh From Florida." Not only ar T getting
oc: Ilygownf S r, you're also helping support Florida far

| stuffed Florida Zucchini and
| Yellow Squash Parmesan
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LEAIN MORE ABOUT THESE FL AGRITOURISM VENUES

Online Agritourism
Directory

Members of “Fresh From Florida” and the Florida
Agritourism Association are listed on
FollowFreshFromFlorida.com.

“Fresh From Florida” members have a robust listing, complete
with photos, farm description, hours of operation, and other
helpful information for agritourists

FATA members have a courtesy listing and consumers are
directed to the farm’s website for more information

Listing is free and part of membership

Wineries, Breweries & Distilleries

* Locations shown on map

*  Click on pin to see more information



ritourism Directory Listing

Log Cabin Farm, Vineyard & Winery

376 County Road 309
Satsuma, FL 32189

386.467.0000 EMAIL WEBSITE

The historic Log Cabin Farm, Vineyard & Winery began our family agricultural tradition more than 75 years
ago. Today our property is adorned with 10 acres of commercial Muscadine vineyards planted over two
decades ago. Our country store caters to the Florida wine lover, even including "farm to fork" products. Qur
property is also hoeme to a tabby foundation utilized as a trading post in the late part of the 19th century,
when this area was the village of Nashua. The former owner, Emma Moody. conducts tours in period wear,
giving guests insight as to local living conditions more than a century ago.

"
Fresh From Florida Member %







Thank you

Melissa Hunt - Melissa.Hunt@FDACS.gov

Industry Communications
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