


Division of Marketing and Development
Mission Statement
To connect consumers to Florida-grown products to 
champion Florida's agricultural economy.

Vision Statement
To be recognized as the most trusted brand of agricultural 
products in the global market.

Fresh From Florida
Established by the Florida Legislature in 1990, the "Fresh 
From Florida" program provides Florida's agriculture 
industry with results-oriented marketing solutions. Under 
the "Fresh From Florida" brand, programs are developed 
to assist Florida growers and producers to raise awareness 
and promote the sale of Florida commodities.



Consumer Advertising
• Build brand awareness and increase sales of 

Florida commodities

• Timing: November – June

• Target audience: Women 25-54

• Multimedia: Radio, TV, Print, Digital, Social, 
Online Shopping, Coupon Apps



Digital Media



Social Media
Facebook, Twitter, Instagram, Pinterest





Farmer Selfie Videos 
facebook / twitter / instagram



Online Shopping & Coupon Apps



Online Shopping - Instacart

Results:
• 45 million impressions  

(8.1 million previous year)
• Sales: $3.7 million 

($850,000+ sales previous year)

$3.7m

$850k



We are home to Chef Justin, who’s been an important part of the division’s mission for the 
last 16 years.  He promotes healthy eating habits, food safety practices, and raises 
awareness of Fresh From Florida through events and other promotions.





Recipe Development
Chef Justin works with producers to create recipes featuring their products.

Looking for a recipe with wine? Try these! 

)

https://www.followfreshfromflorida.com/recipes/double-cut-florida-beef-ribeye-steak-with-red-wine-onions-and-arugula-salad


Fresh From Florida Social Media & 
Loyalty Club Members can also opt-in to the monthly Fresh From Florida 

newsletter, where Chef Justin provides tips and tricks on using 
Florida products at home. Currently, we have over 130,000 
newsletter subscribers.



550K
26K

In 2016, we began adding paid advertising 
on social media. These efforts have 
increased over the years as have our 
followers and awareness of the brand, the 
website and the loyalty program. Today, we 
have a following of over half a million.

In 2016

Today!



Maintain the Fresh From Florida brand website

FollowFreshFromFlorida.com



Our current website was created in 2019 and provides consumers with seasonal availability 
information, fresh recipes, insight on Florida’s farmers, and a map of agritourism across the 
state.

Availability

Recipes

Farmers

Agritourism



Retail
Fresh From Florida
100+ Retail partners 

35 states and 22 countries

78 commodities featured

Key areas – FL, Domestic U.S., Canada, the Caribbean, Central 
America, Europe, & Asia

Activities include in-store displays, sampling, circular ads, 
social media, & more. 





Retail – Domestic and International
Activities include weekly circular ads, in-store 
displays, & social media.



Industry Trade Events



Industry Print Ads, Features and 
Advertorials 



Annual Fresh From Florida Magazine



Research - Reports

• Weekly Reports
• Annual Report
• Special Reports



Surveys



Fresh From Florida Brand

Logo Awareness is 88%

9 out of 10 consumers are more likely to buy a product labeled “Fresh From Florida”



Industry Membership Program

Paid Membership $50/year:  
Producer, u-pick, broker, 
shipper, distributor, packer, 
wholesaler and allied member

Non-Paid Membership: 
Nonprofit/educational, retailer, 
farmers market, roadside 
produce stand, garden center, 
restaurant and 
seafood/aquaculture

https://www.fdacs.gov/Agriculture-
Industry/Fresh-From-Florida-Industry-
Membership

https://www.fdacs.gov/Agriculture-Industry/Fresh-From-Florida-Industry-Membership
https://www.fdacs.gov/Agriculture-Industry/Fresh-From-Florida-Industry-Membership
https://www.fdacs.gov/Agriculture-Industry/Fresh-From-Florida-Industry-Membership


Logo Incentive Program
For eligible “Fresh From Florida” paid members, we reimburse 50% of printing costs up to 
$1,500 to include logo on packaging. Minimum quantity of 1,000 printed. 



Fresh From Florida 
Membership Resources
• Marketing opportunities

• Monthly newsletter 

• Signage

• Graphic design services

• Agritourism directory listing

• and more!



Certified Florida Farm Winery
•Produce and sell less than 250,000 gallons of wine annually of which 60% of 
the wine produced is made from state agricultural products

•Maintain an operating vineyard with a minimum of 5 acres of owned or 
managed land in Florida that produces commodities used in the production 
of wine

•Be open to the public for tours, tastings and sales at least 30 hours each 
week

•Apply to FDACS for:
• Certification
• Annual recertification
• https://www.fdacs.gov/Agriculture-Industry/Certified-Florida-Farm-Wineries-and-

Vineyards

https://www.fdacs.gov/Agriculture-Industry/Certified-Florida-Farm-Wineries-and-Vineyards
https://www.fdacs.gov/Agriculture-Industry/Certified-Florida-Farm-Wineries-and-Vineyards


Certified 
Florida Farm 
Wineries 
Map

• Listing includes
• Winery Name
• Phone Number
• Website

• Updated annually



Viticulture 
Advisory 
Council

•Appointed by the Commissioner of Agriculture
• Eight members
• Two-year terms

•Provide recommendations to the Commissioner on 
viticulture research, promotion, education and revisions to 
the State Viticulture Plan  

•Current VAC Roster
• Agricultural Advisory Council – Jeanne Burgess
• Florida Wine and Grape Growers Association – Lou Kavouras
• UF – Dr. Ali Sarkhosh
• FAMU – Dr. Violeta Tsolova
• Processed Foods – George Cowie
• Winery – Gary Cox
• Nursery – J.R. Newbold
• Fresh Fruit – Phil McKinnie

Chapter 599, Florida Statutes

http://www.leg.state.fl.us/statutes/index.cfm?App_mode=Display_Statute&URL=0500-0599/0599/0599.html


Viticulture 
Trust Fund

Research Grant Funding

Researchers submit proposals to VAC by 
March 15 annually

Council votes during April/May meeting
•$250,000 for 2022-2023
•$255,000 for 2023-2024

A portion of this money is available to Certified Florida 
Farm Wineries through two reimbursement programs

Promotional Reimbursement Program 
•$450,000

Harvest Festival Reimbursement Program
•$42,500

•Includes $6,000 for FAMU Harvest Festival

50% of wine excise tax is collected for use by the VAC 
to fund research and promotion



Promotional 
Reimbursement 
Program
2022-2023 

•Available to Certified Florida Farm Wineries

•First five years of participation
• Reimbursed GREATER of:

• 10% of annual excise tax contributions July 2021-June 2022
• OR

• 60% of advertising and promotion cost incurred April 1, 2022 – March 31, 2023

•After five years of participation
• Reimbursed LESSER of:

• 50% of annual excise tax contributions July 2021-June 2022
• OR

• 60% of advertising and promotion cost incurred April 1, 2022 – March 31, 2023

•Pre-applications due September 30, 2022

•Final applications and supporting documents were due May 
1, 2023
• $450,000 allocated
• Eight wineries participated
• VAC meets May 23, 2023, to review submissions

•VAC is modifying parameters of the program for 2023-2024
• Stay tuned for more information!



Harvest Festival Reimbursement 
Program

•Florida Certified Farm Wineries
• Manufacture and sell wine taxed for the Viticulture Trust Fund
• A minimum of 60% of the wine must be made with Florida agricultural products

•U-Pick Vineyards
• Must have a minimum of five acres of producing vines 
• Must offer scheduled hours of operation and supervised harvest practices

•Processing Facilities
• Process over six tons of product or 1,000 gallons of juice

Applications due May – October, at least 30 days before event

Reimbursed $2 per visitor
OR

Reimbursed 25% of Sales



Online Agritourism 
Directory
Members of “Fresh From Florida” and the Florida 
Agritourism Association are listed on 
FollowFreshFromFlorida.com.

• “Fresh From Florida” members have a robust listing, complete 
with photos, farm description, hours of operation, and other 
helpful information for agritourists

• FATA members have a courtesy listing and consumers are 
directed to the farm’s website for more information

• Listing is free and part of membership
• Wineries, Breweries & Distilleries

• Locations shown on map
• Click on pin to see more information



Agritourism Directory Listing





Thank you

Melissa Hunt - Melissa.Hunt@FDACS.gov

Industry Communications

IndustryMKT@FDACS.gov

Phone: (850) 841-0086
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