


Division of Marketing and Development
Mission Statement
To connect consumers to Florida-grown products to 
champion Florida's agricultural economy.

Vision Statement
To be recognized as the most trusted brand of agricultural 
products in the global market.

Fresh From Florida
Established by the Florida Legislature in 1990, the "Fresh 
From Florida" program provides Florida's agriculture 
industry with results-oriented marketing solutions. Under 
the "Fresh From Florida" brand, programs are developed 
to assist Florida growers and producers to raise awareness 
and promote the sale of Florida commodities.



Consumer Advertising
• Build brand awareness and increase sales of 

Florida commodities

• Timing: November – June

• Target audience: Women 25-54

• Multimedia: Radio, TV, Print, Digital, Social, 
Online Shopping, Coupon Apps



Print - Garden & Gun Magazine and
Food Network Magazine



Digital Media



Social Media
Facebook, Twitter, Instagram, Pinterest





Farmer Selfie Videos 
facebook / twitter / instagram



Online Shopping & Coupon Apps



Online Shopping - Instacart

Results:
• 45 million impressions  

(8.1 million previous year)
• Sales: $3.7 million 

($850,000+ sales previous year)

$3.7m

$850k



We are home to Chef Justin, who’s been an important part of the division’s mission for the 
last 16 years.  He promotes healthy eating habits, food safety practices, and raises 
awareness of Fresh From Florida through events and other promotions.





Fresh From Florida Social Media & 
Loyalty Club Members can also opt-in to the monthly Fresh From Florida 

newsletter, where Chef Justin provides tips and tricks on using 
Florida products at home. Currently, we have over 130,000 
newsletter subscribers.



550K
26K

In 2016, we began adding paid advertising 
on social media. These efforts have 
increased over the years as have our 
followers and awareness of the brand, the 
website and the loyalty program. Today, we 
have a following of over half a million.

In 2016

Today!



Maintain the Fresh From Florida brand website

FollowFreshFromFlorida.com



Our current website was created in 2019 and provides consumers with seasonal availability 
information, fresh recipes, insight on Florida’s farmers, and a map of agritourism across the 
state.

Availability

Recipes

Farmers

Agritourism



Retail
Fresh From Florida
100+ Retail partners 

35 states and 22 countries

78 commodities featured

Key areas – FL, Domestic U.S., Canada, the Caribbean, Central 
America, Europe, & Asia

Activities include in-store displays, sampling, circular ads, 
social media, & more. 





Retail 
Activities include weekly circular ads, in-store 
displays, & social media.



Retail - International

Jinwon – Korea  

Waitrose – UK

Waitrose/Barfoots of Botley 
(packaging)  - UK



Industry Trade Events



Industry Print Ads 



Features and Advertorials 
Publications: The Packer, Produce Business, Produce News, Produce Retailer



Annual Fresh From Florida Magazine



Research - Reports

• Weekly Reports
• Annual Report
• Special Reports



Specialty Crop Block Grant
Funding: est. $3.5 million annually 
Priorities:
 To reduce runoff into groundwater or 

waterways

 To reduce water usage or improve irrigation 
efficiency

 To research, encourage, or educate on 
advanced specialty crop production 
technologies such as hydroponics, aquaponics, 
aeroponics, etc.



Surveys



Fresh From Florida Brand

Logo Awareness is 88%

9 out of 10 consumers are more likely to buy a product labeled “Fresh From Florida”



Industry Membership Program

Paid Membership $50/year:  
Producer, u-pick, broker, 
shipper, distributor, packer, 
wholesaler and allied member

Non-Paid Membership: 
Nonprofit/educational, retailer, 
farmers market, roadside 
produce stand, garden center, 
restaurant and 
seafood/aquaculture



Logo Incentive Program
For eligible “Fresh From Florida” paid members, we reimburse 50% of printing costs up to 
$1,500 to include logo on packaging. Minimum quantity of 1,000 printed. 



Fresh From Florida 
Membership Resources
•Marketing opportunities

•Monthly newsletter 

•Signage

•Graphic design services

•Agritourism directory listing

and more!



/

Agritourism in Florida

“Agritourism activity” means any agricultural related activity consistent with a bona fide farm, livestock 
operation, or ranch in a working forest which allows members of the general public, for recreational, 
entertainment, or educational purposes, to view or enjoy activities, including farming, ranching, historical, 
cultural, civic, ceremonial, training and exhibition, or harvest-your-own activities and attractions. An 
agritourism activity does not include the construction of new or additional structures or facilities intended 
primarily to house, shelter, transport, or otherwise accommodate members of the general public. An activity 
is an agritourism activity regardless of whether the participant paid to participate in the activity.     570.86 (1) 
FS

The role of FDACS is advisory, to assist farmers in their agritourism endeavors.
The department “may provide marketing advice, technical expertise, promotional support, and product 
development related to agritourism to assist the following in their agritourism initiatives: Enterprise Florida, 
Inc; convention and visitor bureaus; tourist development councils; economic development organizations; and 
local governments. In carrying out this responsibility, the department shall focus its agritourism efforts on 
rural and urban communities.” 570.85 (2) FS



Partnering to Promote 
Agritourism
FDACS works with the Florida Agritourism Association and 
the North American Farmers’ Direct Marketing Association 
with a goal of promoting agritourism, from the farmers to 
the consumers.

Through speaking opportunities and farm visits to meeting 
with service providers from around North America, we 
discuss trends, opportunities, and challenges facing farmers 
in the agritourism sector.

FATA – First Annual Conference 
• July 9-11, 2023
• Gainesville, Florida
• www.visitfloridafarms.org

NAFDMA – Annual Convention 
• January/February
• Location varies throughout the US and Canada
• https://nafdma.com



Online Agritourism 
Directory
Members of “Fresh From Florida” and the Florida 
Agritourism Association are listed on 
FollowFreshFromFlorida.com.

• “Fresh From Florida” members have a robust listing, complete 
with photos, farm description, hours of operation, and other 
helpful information for agritourists
 FATA members have a courtesy listing and consumers are 

directed to the farm’s website for more information
 Listing is free and part of membership



Agritourism Directory Search



Agritourism Directory Listing





Thank you

Melissa Hunt - Melissa.Hunt@FDACS.gov

Industry Communications

IndustryMKT@FDACS.gov

Phone: (850) 841-0086
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